olj digitalni okruski?

egor Ilag (Slovenski etnografski muzej)
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How to reach your public remdtely

The ongoing outbreak of COVID-19 is causing widespread anxiety and quarantine measures in different countries around the World.
People are staying home to limit the spread of the illness, and venues that normally draw large crowds, including museums, have shut
their doors.

Although this forced isolation limits the opportunities for museums to reach their audiences, several institutions around the world are showing great creativity and
resilience by harnessing the power of social media. We prepared a list of case studies and best practices in digital outreach that can inspire museums to deal with this
situation. Here’s what you can do to reach — and engage — your public remotely:
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Summary of Survey Findings

The majority of museums in Europe and around the globe are closed. A survey of NEMO shows that
many museums in Europe are opening their doors to the public again in May/June 2020%. Museum
operations as we used to know them, however, will not be the same for a long time.

3 out of 5 museums reported losing an average of €20,300 a week due to closure and travel halt.
While some museums have found their budget minimally impacted as of yet, many museums
reported a considerable loss of income of 75-80%, with larger museums and the museums in touristic
areas reporting weekly losses adding up to hundreds of thousands of Euros.

The majority of museums in Europe have not had to lay-off staff yet. However, 3 out of 10 museums
have put on hold contracts with freelance workers and 3 out of 5 museums have stopped entirely
their volunteer programmes.

Relying on a diversified spectrum of income sources makes museums agile and resilient. However,
private income sources are more susceptible to market changes. The survey showed that museums
relying mostly on private funding reported greater vulnerability in the past weeks.

Museums are directly and heavily impacted by the global decrease of tourism, beyond the
immediate crisis. OECD has predicted a 50-70% decrease in global tourism activities.? Considering that
cultural tourism accounts for 40% of all European tourism and 4 out of 10 tourists choosing their
destination based on its cultural offering®, a long-term dramatic decrease of income through museum
tickets, shops and cafes is expected to last until the end of 2020.

4 out of 5 museums have increased their digital services to reach their audiences, often by having
staff take over new tasks to cope with the circumstances. Almost half of the respondents stated that
their museum is now providing one or more new online services.

2 out of 5 museums reported an increase in online visits, ranging between 10 to 150% during the
reporting time.

8. Without additional input, there is no increase in output: Qur survey has shown that the museums that
were able to change staff tasks and/or add resources were also able to increase their digital services
and observed an increase in their online visits.

People seek museums because of their education and collections related content. Museums reported
that next to sacial media, both educational and collections related materials, including video and film
content, were most popular with online audiences.

. This survey has evidenced that museums online are important extensions and complements of
physical museums, but that a sound metric to benchmark online visits is missing.

Recommendations

The implications of the “new normal” will occupy museums and museum professionals for months to come
and will touch nearly every aspect of museum work. Current discussions include identifying elements from the
current experience that can be beneficial and help to transform museums into agile responsive members of
their communities. The changing context calls for stronger investments and revised measures of success.

Economic support for museum operations

& NEMO asks for adequate support provided by European, national, regional and local bodies to
mitigate losses of museums all over Europe, to guarantee salaries of staff members, to ensure the
maintenance of quality core activities through projects and continuous investment in additional
actions of museums to connect people to their collections.

Museums will suffer from income losses and changed visitor behaviour related to the pandemic even
after the first immediate crisis is over, due to the considerable decrease in global tourism and new
health security measures representing considerable additional costs. NEMO urges governments at all
levels to support museums and close the gap of income losses, enabling them to keep their staff
and structures alive during these challenging times. In addition, governments must support ongoing
adaptation of museums by providing the resources required by a new post-pandemic environment.
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SEM od doma

Slovenski etnografski muzej je zaradi COVID-19 pandemije zaprl vrata
razstavne hiSe, a je hkrati na Siroko odprl vrata muzeja na spletu pod
naslovom SEM OD DOMA.

Ta spletna stran omogoca obisk muzeja tudi od doma, zato Zivi naprej. Na ta nacin vam je na voljo ve¢ kot 25.000
digitalnih vsebin - spletne razstave, zvoke iz razstav, zgodbe o predmetih, koronski humor ter bogat izbor drugega

SEM z zgodbami predmetov

Vstopite skozi spletna vrata Slovenskega etnografskega muzeja.
Priblizajte se predmetom z vtisnjenimi sledmi dotikov, ki so jih na
njih pustili ljudje. Prisluhnite zgodbam o Zivljenjskih mejnikih in
obdobjih, o Segah letnega cikla, o prostem €asu in 0 nacinih
prezivljanja, o odnosu do preteklosti in o pripadnosti ljubljenim
ljudem, skupnostim in prostorom. Naj nas povezujejo niti
dediscine tudi ko smo doma.

mag. Polona Sketelj

SEM z zgodbami predmetov
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Trije uvidi

Kratka diagnoza danasnjega a bi se lahko glasil ko je informacij, manj je

KNJIZNICARJI PRIPOROCAMO: 52 KNJIG, KI JIH MORATE
PREBRATI V LETU 2023

vednosti. Seveda vsi podpiramo vsesplosno digitalizacijo in dostopnost informacij, ki jo

to omogoca, ampak zato, da bi lahko iz mnozice informacij izluscili in zgradili
strukturo vednosti, za to so potrebne knjiznice. V projekiun novih knjiznic vidim
obrambo dignitete vednosti, ali vsaj enega bistvenih momentov te nujno potrebne

s infort > revolucije so knjiznice zagotovo spremenile svoj
eprav nazadnje vendarle mislim, da je knjiga v svoji fizicni obliki
nenadomestl dostopne slatistike v zadnjih casih to vse bolj dokazujejo. Do
vednosti ni nobene bliznjice. Na sreco obstajajo bliznjice do informacij, do vednosti pa
jih ni, terja velik individualni napor, a ta mora bhiti obenem podprt s tem, da je vpisan
v kolektivni napor neke skupnosti. Odnos do NUKa 2 je nemar ajboljsi pokazatelj
tega, v kaksni skupnosti zivimo in kako vidimo njeno prihodnost. Mojemu ocetu ni bilo
dano, da bi videl stati zidove NUKa 2, kljub desetletja dolgemu anju, in mocno si
elim, da bi bilo dano vsaj meni. Poleg razlogov velike druzbene koristi in nujne
potrebe vednosti imam pa¢ za to tudi mocne osebne razloge. Ampak kazalo hi pohit

saj sem ze zdaj star nekaj let vec. kot je bil moj ofe ob upokojitvi.
Napisal: Mladen Dolar

Govor na prireditvi Kje so zidovi NUKz, ki smo ga pri reviji Qutsider na pobudo revije

organizirali skupaj # Nuk in festivalom Fabula (marec 2019)

Bralni priporotiini seznam 52 knyig. K fih morate prebrati v letu 2023, smo knjiznitarfl pripravill za vse braice in obiskovalce knjiznice, Zaka|
ravno 52 naslovov? Ker ima leto 52 tednov., Vsak teden vam bo eden izmed kn|iZni¢arjev razkril nov naslov - eno izmed svojih naffjubdih knjig.
Bralni izziv je namenjen spodbujanju branja knjig

boste knjige nashi na posebni polici, kier bodo nestrpno

52
K\JIG

.
LU 1

V tej bralni zkclji ni pravil, Ze Zelite, lahko preberete vseh 52 knjig, ki vam jih bomo redno priporogall, ali morda le tisto eno, ki vas bo zares
pritegnila. Knjizne bisere bomo izbirali med leposlovijem iz razliénih obdobij in skrbeli za Zanrsko razgiban Smo 2a vas izbrali, pa si
boste lahko sproti ogledali na nasi spl trani in se sami odlodili. katere knjige boste z veseljem vzeli v svoje roke oziroma sledili
priporotilu svojega najljubdega knjiznitaria.

SEZNAM KNJIG:
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